
 
 

 
• The tobacco industry is marketing cheap, flavored, small cigars and cigarillos to young people.  Youth are 

now twice as likely as their older counterparts to be cigar smokers.i 
 

• More than 31% of Minnesota high school students report that they have tried flavored cigars, cigarillos or 
little cigars at some point in their lives. ii  

 
• Almost 20% of 12th grade Minneapolis boys are smoking cigar products like cigarillos on a regular basis.  

They are now smoking cigar products at a higher rate than cigarettes. 
 

 

 
• Many cigarette makers have manipulated their cigarette products to become "little cigars" that avoid 

federal and most state regulations, including the federal Family Smoking Prevention and Tobacco Control 
Act's ban on flavored cigarettes, the increase in the federal excise tax on cigarettes, and state laws 
governing cigarettes. The 2012 Surgeon General's report noted that flavored cigarettes such as Sweet 
Dreams re-emerged as Sweet Dreams flavored cigars after the federal restriction on flavored cigarettes 
went into effect. iii 
 

• There is an explosion of new flavored cigars and other tobacco products in candy and fruit flavors such as 
grape, vanilla, orange, chocolate and cherry, which mask the real taste of 
tobacco.  

 
• Tobacco companies are using the same flavor chemicals in their sweet 

flavored cigar and other tobacco products that are used in popular candy 
and drink products like LifeSavers, Jolly Ranchers and Kool-Aid.iv 

 
• Different from cigarettes, cigarillos come in single and two pack sizes 

that are cheap and kids can afford to buy them with pocket money. 
 
• The cheap price and tasty flavors are tobacco industry marketing tactics 

to attract kids and get them addicted to tobacco. 
 
 

 
• Two thirds of the 397 Minneapolis tobacco retailers sell flavored little cigars and cigarillos.v 

 
• 72% of the 397 Minneapolis retailers sell single packs of cigars and cigarillos.vi 

 
• 50% of the 397 Minneapolis tobacco retailers offered price promotions for little cigars and cigarillos.vii 

 

 



 
 

 
• Cigars sold in singles and two-packs are combined with deals like 2 for .89 cents making them cheap and 

attractive for young people who are three times more price sensitive than adults.viii 
 
 

 
• These new products are just as dangerous as cigarettes with the same health risks of cancer, heart disease 

and chronic obstructive pulmonary disease. ix 
 
• One cigar can contain as much tobacco as five to twenty cigarettes and contains more nicotine.x  
 
• A single cigar can potentially provide as much nicotine as a pack of cigarettes.xi  

 
 

 
Cities across the country are taking steps to protect youth from tobacco marketing: 
 

• Creating minimum pack sizes for cigarillos to raise the price:  Brooklyn Center, MN; Boston, MA; New 
York City, NY 

 
• Limits on flavored tobacco products: New York City, NY; Providence RI; Maine; Chicago IL 
 
• Prohibition on price discounting, price promotions and coupons redemption:  New York City,  NY; 

Providence, RI 
 
• Increasing the minimum age that people can legally buy tobacco from 18-21:  New York City, NY 
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