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If you know how, 
do one of the following… 

Like Minneapolis School Based Clinics on Facebook and 
tag Minneapolis School Based Clinics in a post about 
your convention experience. 

Follow @MplsSchlClinics and tag @MplsSchlClinics in a 
post about your convention experience. 

 

from your personal or clinic’s account 



Using 
Social Media & Technology 

to Reach Students 
and Increase Clinic Visits 

Brian Thomas May, BA 
brian.may@minneapolismn.gov 

www.minneapolismn.gov/sbc 

Download this presentation 
to your phone or tablet 

a program of the 



Today 

Why social media? 
 It’s just kids wasting time on the internet… right? 

How do I use social media to get students in the clinic? 
 But I already use email and the Web… 

How can you move past the fear of social media? 
 What if someone posts something bad?! 

What is a QR code? 
 How do they help get patients in the door? 



What is social media? 

“…the use of web-
based and mobile 
technologies to turn 
communication into an 
interactive dialogue.” 

-Wikipedia 



Who’s online? 



Finding health info online 



Perception of Minneapolis SBC 

It’s where you go if you’ve done something “bad” or you need 
help. 

Many people who had graduated from any of the 6 high schools 
didn’t know we were there. 

How do we change these perceptions and attract a 
larger population of students? 



Laying social media groundwork 

9/1/11: Facebook page of 52 likes 
Goal: Get 100 total likes by spring and to provide a  
source of health education. 
Revamped www.facebook.com/mplssbc  

10/4/11: Created check-in locations on Four Square 
Goal: Remind students the clinic is nearby when using 
Four Square 

11/17/11: Activated Twitter Account - @MplsSchlClinics 
Goal: Drive people from Twitter onto Facebook page or 
health education sites 

http://www.facebook.com/mplssbc
http://www.twitter.com/mplsschlclinics


Nutrition/Social Media Promotion 

Goal: Get 100 likes on Facebook and followers on Twitter 
The more likes, the larger the audience we could reach. 

Funding: Leverage State of MN’s State Health Improvement 
Plan (SHIP) money 
Required to provide nutrition information. 

Product: Aluminum water bottles 
In program colors with program and SHIP logos. 

Promotion: Students like us on Facebook, follow us on Twitter 
or check-in on Four Square 
Students had to show us on their smartphones or print the 
website. 





Insights: Sept. – Oct. 2011 

Likes: 
52 

Largest age group: 
35-44 year olds 



Insights: Oct. – Dec. 2011 

Likes: 
64 

Largest age group: 
35-44 year olds 

Activity: 

•Signs posted in 
clinics 

•Web address 
added to forms 
and brochures 

•11/17/11: 
Activated Twitter 
account 



Insights: Dec 2011 – Feb. 2012 

Likes: 
81 

Largest age group: 
35-44 year olds 

Activity: 

• 1/18/12: 
Water bottle 
promo begins 

• 1/22/12: Begin 
using HootSuite 
to schedule posts 



Insights: Feb. – April 2012 

Likes: 
152 

Largest age group: 
13-17 year olds 

Activity: 

•2/21/12: Surpass 
goal of 100 likes 

•Added 100 likes 
since Sept. 

•Additional water 
bottles ordered 



Insights: April – June 2012 

Likes: 
180 

Largest age group: 
13-17 year olds 

Activity: 

•NASBHC Video 
Contest 

•School ended 
6/4/12 



How to start with Facebook 

Build a network 
Use Facebook as your 
clinic’s page 

Like pages of your 
partners or trusted 
health information sites 



How to start with Facebook 

Use your network 
Don’t recreate the wheel.  
Your newsfeed becomes 
an automatic health 
education resource. 

See a post you like?  
Repost it for your 
likes/followers. 



How to start with Facebook or Twitter 
Use your clinic 
Don’t take for granted 
what you do everyday. 

• Time for sports physicals 
or flu shots? 

• Having a table at 
parent/teacher 
conferences or an open 
house? 

• Is your Peer Ed group 
meeting? 

POST IT!! 



The power of posting 
You post 
Your “likes/followers” see it 
instantly in their newsfeed. 

They post 
Your likes/followers read your 
post.  If they like it, they 
repost and give you credit! 

Their friends read the post 
If they like it, they check out 
your page. 

They “like/follow” you 
Now you’ve added another 
like/follower and their entire 
network to reach. 

Networking is Power 
It’s not just about posting status updates and 

pictures from your weekend anymore! 



Posting made easy 

Use a third-party 
program  
Many free services will 
post to Twitter and 
Facebook in one shot. 
You can schedule your 
posts out for weeks at a 
time. 



Don’t loose hope 

Social media for school based health care is often 
a one-sided conversation 
Students probably won’t comment or “like” your posts often, but it 
doesn’t mean they aren’t reading your posts. 

Reach is “the number of unique people who have seen any content 
associated with your Page” -Facebook 

131 people saw our posts 
from 5/23/12 – 6/19/12 



Managing Comments: 
Don’t be afraid! 
Negative Comments aren’t always bad 
Don’t feel like you have to delete negative comments. 
Take the opportunity to educate and clarify, but don’t get into a 
debate. 

Follow-up with a direct message to the person. 

Treat it as a negative comment card or survey response. 

 
 
Difference between negative and offensive 
If something is offensive, you will probably want to take it down. 

Follow-up with a direct message to the person offering a constructive 
way to voice their views. 

Issue a warning if necessary, but don’t escalate the situation. 

If need be, you can block and report the user. 

 
 



What’s the point? 
Meet the students 
where they’re at 
They’re on their phones & the 
internet.  Social media is a 
great resource. 

Foster a relationship 
Provide a trusted source of 
health education & promote 
your clinic via posts. 

Students feel comfortable 
with your clinic 
They are more likely to make an 
appointment if they have a feeling 
that they “know you.” 

Clinic begins to see 
more visits 
Ask students how they found 
you and track it. 



What is your clinic doing with social 
media? 

 



QR Codes 
How they work 
Download a free QR reader 
app to your smartphone or 
tablet. 

The app takes a picture of the 
code and “scans” it. 

The app then automatically 
takes the user to a web site or 
gives you the info embedded 
in the QR code. 

User doesn’t need to 
remember or write down 
information – it’s 
automatically in the mobile 
device. 



QR Code uses 

Websites 
Direct people to your web site, Facebook or Twitter pages. 

Calendar Appointment/Invites 
Creates an appointment or invite to an event that is 
automatically downloaded to your mobile device’s calendar. 

Contact Card 
Creates a contact with your information that is automatically 
downloaded to your mobile device’s contacts. 



Making a code 

Free sites will build your QR code for you 
Code is saved as a .bmp image file. 
Example: http://www.qrstuff.com/  

http://www.qrstuff.com/


QR Codes in the clinic setting 

Issue: 
Patients weren’t taking health/drug education brochures with 
them after their appointments. 
They didn’t want their friends or parents seeing the brochure. 

Clinic staff were going over the brochure in the appointment 
hoping the patient would retain information. 



QR Codes in clinic setting 
Brochure-based QR Codes 
1. Uploaded the .pdf of the brochure to our 

website. 

2. Created a QR code with the website 
address for the brochure. 

3. Added the code to the brochure. 

• Patients can scan the QR code - the 
brochure is downloaded to their mobile 
device. 

• Patients can choose when and where to 
read it – provides increased patient privacy 
and education 

• Patients can share brochure with their 
friends, thus encouraging them to make an 
appointment for themselves. 



Other uses of technology 

Text Messaging appointment reminders 
Text students before their appointments. 
More effective than reminder cards. 

Skype Appointments 
Reach students who can’t get out of class or another building. 

Tablets for registration forms & video 
Cuts down on paper forms.  Some EHR vendors offer software. 
Access YouTube and other health education videos. 
 

How does your clinic use technology? 



Next Steps 

Activate or beef-up your Facebook and/or Twitter accounts. 

Like and follow your partner organizations and trusted health 
education sources. 

Post health education and promote your clinic activities at least 
once a day. 

Create QR Codes for your web site and sensitive health 
education materials 

Advanced Users 

Use more photos and video to draw students 

Add your provider profiles to your site 



Using 
Social Media & Technology 

to Reach Students 
and Increase Clinic Visits 

Brian Thomas May, BA 
brian.may@minneapolismn.gov 

www.minneapolismn.gov/sbc 
Download this presentation 

to your phone or tablet 
Download my contact info 

to your phone or tablet 
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