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Vision 
A world-class civic arena that is home to major league basketball and a full-range of artistic and 
performing events, located in a vibrant, pedestrian-friendly entertainment district. 
 
 
Design Principles 
 
An arena that is welcoming: 

• Enlivened with more lighting, transparency, glass, connectivity, and exterior appeal. 
• Visually inviting as a host to world class events. 
• A more inviting entrance: Ticket sales should be an experience instead of just a line. 
• Fortress appearance on the street should be changed to be more street and pedestrian friendly. 

 
An arena that is flexible: 

• Competitive for another 20 years. 
• Improved concessions. 
• More and better lower-level seating. 
• Move the stage back to increase space for concerts. 
• Expand and improve storage and delivery docks. 
• Move the retail store and add a restaurant. 
• Open corridors and bring a voice of family. 
• Design to attract more types of shows, not just sports and concerts. 
• Balance community and tenant needs. 
• Flexible to accommodate different types of events. 
• Sustainable, environmental design and fixtures. 

 
An arena that this connected: 

• Entice people to stay in the city before and after an event, instead of just going to the event and 
out of the city. 

• A more inviting street presence with shops that exit out onto the street instead of long venues of 
nothing or brick walls. 

• Bigger part of the community, more accessible, with activities on the first floor to make it safer, 
and more integrated into everyday life. 

• Improve public safety with improved street-level design. 
• Be the ultimate in sustainability, by reusing the facility for a fraction of the cost.  

 
An arena that benefits the public: 

• Maximize the use of public money expended on the arena. 
• Close the employment gap with construction and operations investments. 

 


