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EXHIBIT D

Minneapolis

AFFIRMATIVE MARKETING REPORT City of Lakes

(Per HUD regulations, this form must be completed annually)

TO: Owners, Developers and Marketing Agents
RE: Affirmative Marketing

Affirmative marketing efforts must be undertaken by owners, developers and/or marketing
agents of projects financed utilizing NSP funds.

Please describe below efforts made by you to affirmatively market your available units:

Suggestions:

Advertise in all local newspaper (Afro-American, Spanish, Native American, etc. Neighborhood newspapers)
Community Organizations/Contacts, Places of Worship, Employment Centers, Housing Counseling Agencies,
Shelters, County Programs

The public must be informed about fair housing laws through such methods as the use of the Equal Housing
Opportunity logo or slogan. For example, vacant units must be advertised in newspapers using the logo and

statement “Equal Housing Opportunity.”

How well did steps taken work?

Owners are responsible for keeping records which demonstrate affirmative marketing efforts
undertaken and provide a basis for assessing the result of that affirmative marketing effort.

PROJECT: Compliance Year

Form Completed by: - Date:

Return a signed, completed form to:
HOME Compliance Monitoring, CPED — Multifamily Housing
105 5™ Avenue South - Suite 200
Minneapolis, MN 55401

Thank you.





