Hiawatha—Lake District Connectivity Project

Overall Purpose:

Improve aesthetics, public safety,
economic vitality, and way-finding
In the Hiawatha-Lake District.



Hiawatha—Lake District Connectivity Project




Hiawatha—Lake District Connectivity Project

Basic Assumptions

e Build on the goals of all of the
previous planning processes for
the site.

e Encourage flexibility to support
future change.

e Engage and leverage public/
private partners.
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Some Other Planning Processes

e [ ake Street Reconstruction and
Streetscaping Project,

e [ ake Street/Midtown Corridor
Framework Plan,

e Resonant Journey,

e LR station area plans,

e Hiawatha-Minnehaha Corridor
Community Works Project.
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Summary Plan: opportunities
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Project Aesthetic and Public
Art Goals

e Begin to establish a district identity by
identifying themes.

e /dentify public art and design
opportunities for expressing these
themes.

e Connect key locations through
appropriate way-finding strategies and a
consistent design vocabulary.
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Connected with
Project Transportation and
Economic Development Goals

o Complete a place-based, multi-modal
transportation network that prioritizes
pedestrians, bikes, and transit

o Green and Improve derelict land

e Integrate transportation improvements with
transit oriented development sites and
projects
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Goal I: Themes

Northwest— Northeast—

Lifecycle and Renewal History and Commerce

Southwest— Southeast—

Wellness and Learning Culture, Food and Nightlife
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Goal ll: Identify public art and
design opportunities

e Existing Public Art
e Permanent Priorities
e [Temporary Opportunities
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Permanent
Priorities
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Some Examples of Temporary
Opportunities (of 21 total)

e Artist-designed banners along Lake Street
e Wind-activated whirligigs, solar-powered
self-lighting projects

e Projects using organic materials or recycled
materials

e 2/th Avenue--a block-long “venue”

e Partnerships with Anishinabe Academy,
South High and the YWCA
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Goal lll: Wayfinding Strategies

e Connections to be Made
e [ ocations

e Design Vocabulary
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Connections to be Made

e Businesses and services along Lake Street

e Roads: Hiawatha, Lake and Minnehaha

e [ransit services, including the light rail transit
Sshelter and bus transit shelters

e Bike paths: a) light rail, b) Minnehaha, c) 27th
Avenue, d) Cedar Avenue, e) Midtown Greenway
and f) 32nd Street

e Sidewalks on Lake Street
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Locations

o Street level exits of LRT station

e 28th Street bicycle path crossing

e Hiawatha crossing at 28th Street and
trail roundabout

e 2/th Avenue/ Minnehaha bicycle path,
post office island

e [ ake St. and Snelling Avenue
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Locations

o Street level exits of LRT station.

e 28th Street bicycle path crossing

e Hiawatha crossing at 28th street and
trail roundabout

e 2/th Avenue/ Minnehaha bicycle path,
post office island

e [ ake Street and Snelling Avenue
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Ideas for
Design
Vocabulary
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