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Summary Notes:

1. 2010 Census Overview – Saeed Fahia
Importance of the 2010 Census

· Last Census, only one third of Somalis were counted.  Even though we did a lot of legwork in 2,000 there were a lot of challenges to reach our community so this time around, we need to double our efforts.  

· The Census gives people an opportunity to be counted.  Its important that we know how many people live in our Somali, Latino, Hmong, etc. communities because it determines our education, housing, employment, and resources for families.  It also builds respect for our communities from politicians.  

· Census results influence the decision making process from the congressional level down to the school boards.   

· Complete Count Committees are especially important because they can educate and motivate communities through word of mouth to overcome fears and participate in the Census.

Census Bureau Mantra: Safe, Easy, and Important 
· Safe: personal information shared during the census is protected by federal law and cannot be shared with anyone else including landlords, housing and immigration agencies.

· Easy: easier than a loan or credit card application or even a gym membership.

· 10 simple questions, takes10 minutes, lasts for 10 years. 

Census form 

· Form is mailed out in March 2010 and should be returned by April.  If not, the Census Bureau will visit your home to follow up.
Partner support program: $2,999 in funds available for census promotional products and services

· There have been challenges in the application process, but the CCC has applied for t-shirts, bumper stickers, fans, and hats which we should have some portion of by October.  

· Material design should include some promotion of the 2010 Census.  If you create a general outline for your products, the Census Bureau can work with the vendor to finalize the design.

· You must first complete a partner agreement form (email attachment) and return it to Hannah Garcia by fax: 612-626-0273 or Brett Buckner by email or mail (contact information listed below).
A Census Partner is anyone who wants to work to promote the census.  They do not need to be a nonprofit.  Any group of people is eligible to be a census partner.

· If you have any questions or would like more information about the partner support program, please contact: Brett Buckner, Partnership Specialist, U.S. Census Bureau

180 E. 5th St, St. Paul, Minnesota. 55101

612.432.2667 (cell)

866.861.2010 (Jobs line)
Brett.buckner@census.gov  

3. Our 2010 Census Messaging

Purpose of Developing Community Messaging

· Last month we worked on a messaging activity to define and give a community context to National Census Bureau messaging as well as develop meaningful messages targeted towards our communities. The draft talking points presented included many of the values that were developed from this activity.
Feedback on Community Talking Points

· These messages are more “relatable” and easier to work with than US Census Bureau messaging and will be useful for our work.

· We like the way that the messages spell out the benefits of the Census in a specific way that people can relate to. 
· The emphasis on safety is good, especially how it specifically mentions immigration and housing agencies. This is a very key issue and message that will resonate with immigrant communities.

· Key messages that were missing from these talking points include how close we are to losing a congressional seat and specific examples of how the Census and federal funding benefits communities. 

· Talking points should be more explicit. For example, with the point that everyone should be counted – it should be every person regardless of citizenship, part of the household, etc.

· It would be good to place talking points in a story format targeting different communities.

Best Uses for Messages and Talking Points
· Media: share with minority media outlets, create articles for people to use, email blasts, use in newsletters, church bulletins, on websites.

· Create a Speakers Bureau that can cover a wide range of languages.  Speakers can do presentations and make announcements at community meetings, organizational meetings, schools, businesses, and schools.

· Speakers Bureau Volunteers: Saeed Fahia, David Kang, Jaime, Brian Herron, Rose Escañan, Mike Siebenaler, ZoeAna Martinez, Pablo Tapia, and Nimco Ahmed.

· Volunteers to create an article: Bill Laden, Saeed Fahia, and Margaret Kaplan.

4. Review of what we have accomplished!

· Shiloh temple – Set a date for October 26th to have 80 faith based institutions meet at the Urban League, Set up a training at Shiloh Temple for Census job tests.

· Minneapolis Park Board – promoted at events, posted video on you tube, working to create a school program where each student will be given a pledge form and if they return five pledges for the Census, they will receive a water bottle.

· East Side Neighborhood services – Promoted the Census and the Northeast Parade, getting the word out through staff and board, also promoted at a large event with Council member Hoffstede.

· La Asamblea de Derechos Civiles – encouraged leaders from 24 different churches to talk about the importance of the census, many people are scared and need to be told more about why it is safe and important. We have also been working with community leaders around the state to promote the Census.

· PPL – Recruitment for their own CCC, discussed the Census at staff meetings.

· Congressman Ellison’s office – reached over 1,000 people through events, made fliers, met with transportation and small businesses to discuss promoting the Census, talked about specific examples of the direct impact of the census such as roads, schools, etc. rather than talking about federal funding in general.

· Problemas de Todos radio talk show – made announcements, held interviews and included phone calls from people to talk about the Census.  

· CPED – working with the City on the technical side of the Census in Minneapolis.

· Lake Street Council – Met with business association, brought census information to different business associations so that they could get the word out to their customers, and added a Census logo to email signature.

· MCNO – youth workers promoted the Census at national night out events in North Minneapolis, created Census fliers and painted Census promotional panels on the University of Minnesota’s East Bank-West Bank bridge.

· MRHC – fliered largest seven highrises with Census information on National Night Out, promoted at the annual celebration, MPHA agency planning meeting, held civic engagement teachings including the census, and sent in four PSP applications.

· U.S. Census Bureau – promoted the census at the Ethiopian festival and Selby Jazz festival where there was an attendance of about 10,000 people. Also working to reach 18-35 group through a barbershop / beauty salon initiative.

· Councilmember Lilligren’s office –generally talking with neighborhoods and communities about the importance of the Census and working to develop literature to hand out.

· SEIU – trying to get Tibetan language recognized by Census Bureau, working with employers to encourage employees to participate.

· Mainstreet Project – developing a Census guide in four different languages, collaborating on a train the trainer conference in Fargo - Moorehead, developing a training around Census messaging, Share their work plan with Minneapolis CCC and to learn from our work.

· Essien Sports Apparel – working with community organizations as a vendor for the Partner Support Program.

· GMCC / Zion Baptist – Talked about the Census in church, discussed the census on KMOJ radio, and promoted through mentorship program with ex-offenders.

5. Evaluation: What can we do differently moving forward? 

· We should work together more.  For example, Brian Herron of Zion Baptist will work with Arnetta Kaba Phillips, Shiloh Temple to talk about how they can connect their work. 

· Spanish radio stations have trivia shows that are popular.  We should create a promotional package that the Spanish radio stations can use.
· We need to reach out to more churches.
· In 2000 it worked well to meet with individual college presidents to initiate an awareness campaign.
· Have billboards up in the city.
· Connect with sports organizations and celebrities to promote the Census.
· Create videos and digital stories about the Census.
· Send a letter from the committee or the mayor to large employers asking them to promote the Census.
· Connect with celebrities to promote the Census through endorsements.
5. Action Team Goal for the Next Month 

· Business: Create posters in Spanish for businesses to post in staff areas and customer areas, emphasizing that everyone (including non-citizens) count and that the Census is safe. 

· Community:  Send Census email blasts to networks, compile list of key community organizations to partner with, promote the Census at events, encourage groups to apply to the Partner Support program, and post fliers and posters in key locations.  

· Faith: Host census meeting for all faith institutions in North Minneapolis and develop a commitment to the Census from faith leaders.

· Government: Finalize details of arts initiative, coordinate media, and finalize Questionnaire and Be Counted Site locations.
· Media: Build relationships with key media, create media (Census article, obtain funds to put up billboards and create PSA’S), pitch article to all media contacts, and create a media package including Census trivia.
· Youth & Education: Meet with charter schools, connect with youth groups, encourage application to the Partner Support Program, promote at events.
6. ACTION ITEMS – The following is a list of individual/organizational commitments made by CCC 

    members to be completed by our next meeting on Tuesday, October 20th.

      Business
      ZoeAna Martinez – speak with member businesses to discuss the census, design a poster and apply     

      for PSP funds to produce it

Ruben Garza – distribute posters to network businesses.  
Community

Saeed Fahia – Speak with Hannah and partnership specialist to compile list of organizations, speak with Somali charter schools.  

Abdi Hasaan – Speak with ally organizations, talk to ISAIAH

Molly Duncan – Speak with alternative schools, distribute fliers/postcards to affordable housing buildings, and begin partner support application process.
Faith

Arnetta Kaba-Phillips – mail meeting invite to 80 churches in north Minneapolis.

Brian Herron – meet with Reverend Babington on Thursday, September 17th to pass out Census information and meeting invitation.

Antonia Alvarez – Invite leaders and pastors from other churches to participate in the CCC, work with Latino parishes and leadership to promote the Census, and create Census messages for church bulletins.
Media

Margaret Kaplan – Work with group to create article and get materials produced on websites.

Lupita Humildad – Work with Spanish language media, speak with the Latino Communications Network.

David Kang – focus on Asian community media. 

Steven Renderos – pitch article to contacts and community media outlets.
Youth and Education

Rose Escañan – Promote 2010 Census in all park and other events, talk to a charter school about the importance of promoting the Census, gather youth group for a brainstorm session on activities for the 2010 census, and attend most or all youth program activities to promote the importance of the 2010 Census.

Carolina Alvarez – work with new Latino student group to promote the Census at Southwest highschool and encourage teachers to talk about the Census.
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