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Preject Aim

0 Increase: resident’s aceess o) affordanle
firesh produce and healthy foeds By
Working With Corner: stores, tor Improve
thelr inventery: and marketing of firesh
preduce and ether healtiay: optioRs



Backgreund: Healthy Corner Store’s
compliment ether efiferts

Compenent off Statewide IHealith
Improvement Program: Grant

Blue: Cress Blue Shield Healthay: Eating
Glrant

Minneapelis Staple Foeds Ordinance



Background: What we: already.

KIROW....
Eamilies’ often depend on corner stores for
grocery: needs

Corner stores, often have limited feod
CABICES

MDHES: corner store assessment 1 North
= Visual assessment
= OWner Interviews



Visual assessment results

35 completed iR North Minneapolis

= Most commonly stocked produce include:
onions, potatoes, bananas, and lemons/or
limes

= Produce was often found on the bottom of
shelves, refrigeration cases, or beverage
coolers

= Majority of stores have unused refrigeration,
freezer and shelf space



Owner Interview results

22 Internviews Withr store ewners

= Owners indicated that the majority of their store customers
are residents of the surrounding community and most are
“regulars”

= 45% of store owners indicate that they “make a profit” or
“break even” on the produce they sell

= Owners need assistance related to produce marketing and
education such as:

Sourcing

In-store displays

Handling

Promotional materials such as signage and recipe cards
Loans/grants to upgrade equipment



Healtay: corner stoeres In other

CIties. ..
Seattle/King County,
New: @rleans
Philladelpnia
New: York City.

San Erancisco
Chicage
Hartfieradl, Cii
Washingten DC
Cleveland
Denver

*Not a comprehensive list



The Minneapolis Healthy Corner
Stoere Program

MDHES Will partner with 10, cenvenience steres

Eecus Is o Near North, Phillips, University.
(Cedar/Riverside) andf Lengieliow: (Seward)

Recruitment: process (imailing and application)



Critera for selecting stores

EXisting| Infrastructure that suppert project goals

Women, [hafants, ana: Charén authorized and/or
accept Electronic Benefits Tiransfer

Willingness to partaer withr MIDHES

Alility 1o’ cellect sales data onffireshl produce and
nealthy feoads



MDHES will provide corner stores
WIthL....

ASSIStance 1N Inpreving| store: layeut tervisually,
RIghlight fresh produce: and healthy foeds

In-stere marketing for fiiesh produce and
ealthy ieods (Shell signs, posters, flyers, ete.)

ASSIStance: Inf promoting store. Changes; to
neIghliorheod! residents

Infiermation’ and tralning en purchasing, PHcing,
stocking and marketing healthy: foeds

Small Business;development resoUrces from:the
City ofi Minneapolis such as, loan epportunities



To participate, stores must:

IAcrease: stock ol healthy foeds Including:

a3 nNew. items of fruits and vegetanles

a2 newsitems; ofi whoele grain products

a2 new. items; ofi Iow-fat and/ or skim dairy’ products

Display’ marketing materals Within: the; store

Participate in; tralning for preduce purchasing,
stocking, handling and marketing

Doecument and share: product sales



Questions/Comments?
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