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As the kick-off to the Minneapolis 2040 - « Hired artists to 0
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preparing for the engagement process by . Engagement Question: to explain Conference
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decision-making structure with internal staff growth? Process *As of June 2016

Research Teams and a Steering Committee,
and finalizing the CivicEngagement Plan. The
City Council formally kicked-off the process
on April 1st with the first public engagement
event — the Community Connections
Conference — occurring the next day.
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- Promote traffic to the website early and often.
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« Use Street Festivals to creatively raise awareness
but rely on other engagement methods (e.qg.
Community Dialogues) for a deep discussion.
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Engagement Feedback

Questions What are your big ideas for the future of Minneapolis?

Next Steps
What did we hear? - Assign staff to act as liaisons within various Key
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