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Purpose 

• A strategic document that priorities the creative sector 
& identifies a unified cross-sector vision and strategic 
plan for arts and culture development in Minneapolis 
for the next 10 years 
 

• A community wide plan that acknowledges the roles 
played by different stakeholders in the creative sector 
 

• The plan was developed to inform the City’s planning 
and relationship with the arts, artists, arts organizations 
and the greater community over the next 20 years  
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Stakeholders & Audiences 
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Committees 
The Creative City Road Map was developed through an 18 month planning 
process guided by the insights, observations and  questions of our Steering 
Committee & workgroup members 
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Core planning team 
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Gathering Information & Engaging 
Community Members 
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Gathering Information & Engaging 
Community Members 
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Creative 
Engagement 
Throughout the 
Planning Process 
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Surfacing Our Identity: Our 
Strengths & Challenges 
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Plan Vision, Goals & Objectives 
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What we heard 
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Goal #1: priority objective, City role 

 • City Role: 
Convene partners to 
create a marketing 
platform that leverages 
the unique creative & 
cultural assets already 
present in the city. 
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What we heard 
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Goal #2: priority objective, City role 

• City Role: 
Seek opportunities to 
partner & leverage creative 
engagement to build 
relationships across 
differences & increase 
inclusion in public 
processes & community 
development. 

15 



What we heard 
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Goal #3: priority objective, City role 

• City Role: 
Explore artist access to 
affordable through Comp 
planning process  

 
Pilot new programming that 
builds technical and business 
skills for artists and creative 
workers of color 
 
Convene key stakeholders 
(foundations, community orgs, 
creative workers, City staff) to 
discuss needed systemic 
changes  
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What we heard 
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Goal #4: priority objective, City role 

• City Role: 
Convene, partner & align  
with key stakeholders to 
support comprehensive 
approaches to creative place 
making 
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